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Prakticky trénink placené reklamy na Facebooku (5 hodin)

Jindrich Faborsky
www.faborsky.cz
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1. Predstavte své zkusenosti. Jak
presné pouzivate Facebook

reklamu? Co jsou nejvétsi
problémy? Co se chcete naucit?




(l dDU dCCDO0 AYe a O(

n Search for people, places and things # Home [& Post

View 6 more comments

¥ Erich Stark Co znamena 30 anglicakov? (&) = News Feed
N 21 minutes ago - Like

& Michael Smith Dragan Erich — http://www.youtube.com/watch?v=hX9z7uUBJOY Nevytuhni s OptimalDiesel
nevytuhni.cz
How To: Burpee e SoutéZ o naftu zdarma do tvého
www.youtube.com 4 auta. Hlavni vyhra v hodnoté
20.000 K&.

Check out http://www.scotthermanfitness.com/ for more
information and detailed e... See More

6 minutes ago - Like - iy 1

R SES London 2014
S Write a comment... sesconference.com

™ The global conference series by
Digital Marketers, for Digital
Marketers. 10-13 Feb 2014.

Dvé Deci posted an offer. & ?
1'% " 28,1 2 1
Pavel Cody Ungr and Brian Carter like this.

Cena ropy stoupa?
plus500.cz

Obchodujte CFD na zlato aropu!
Ziskejte uvitaci bonus 500 K¢! vas
kapital je ohroZen.

Marek Zadek likes this.

Oficidini hadry Wu-Tang
woodmint.cz

Na Woodmint.cz najdes street
oblegeni se slevou 30-70%

Vénujte svym blizkym degustaci a objevovani vin z pohodli
domova - s pfedvanoéni slevou 5% Get Offer

English (US) - Privacy - Terms - Cookies - More ~
Facebook © 2013

iy Like W Comment ~» Share 11 Likes

2,429 people saw this post
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What kind of results do you want for your ads?

k Clicks to Website

Website Conversions
Page Post Engagement
Page Likes
App Installs
App Engagement

#%  Offer Claims

Event Responses
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What kind of results do you want for your ads?
h Clicks to Website
* Web/Domain
Website Conversions
Page Post Engagement

Page Likes

App Installs

Objekty na
App Engagement Facebooku

W% Offer Claims

Event Responses
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Products: Ads and sponsored stories
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Ads Sponsored stories
Voice of business Voice of friends
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Ads are paid messages from businesses,

written in their voice. They can include
social information about friends.
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Ads overview

Page post text ad . Event ad

Page post photo ad . Page like ad

Page post video ad . Mobileapp install ad

Page post link ad . Appad

Offer ad . Domain ad
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Dvé Deci posted an offer.

Vénujte svym blizkym degustaci a objevovani vin z pohodli
domova - s predvanocéni slevou 5%

ifs Like W Comment #» Share 11 Likes

2,429 people saw this post
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Sponsored stories are messages from
friends about ways they’ve engaged with a
business. Businesses can pay to promote

these stories so there’s a better chance
people see them.
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Sponsored stories overview

Page like sponsored story 5. Eventsponsored story

Page post like sponsored 8. Check-insponsored story

story 9. Game played sponsored story
Page post comment
sponsored story

10. App shared sponsored story

11. Open graph sponsored story

. Page post share sponsored
story 12. Domain sponsored story
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JindFich Faborsky likes UGO.

UGO
o) Like

Martin Smoliak K6rdsi likes Marketing
Festival's link.
A nakonec jesté oficialni 2
minutové video z fes...

Sponsored ¥/ Create Ad

=% Jindfich Faborsky likes Magic with hook
and needles's link. @38 @1 B2
& & Pojdme spole¢né
k" podporit VANOCNI
g vt BAZAR a udélat dobry
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Placements

Mobile News Feed Desktop News Feed Right column of Facebook
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Seznameni s prostredim.
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2. ldentifikace cilové

skupiny
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Vypocet potencialnich

Cileni - alfa a omega uspéchu odbératelu

R iy Skupina nesmi byt moc uzce
vymezena. Laserové

Choose Your Audience Learn More About Targeting 3 625 180 people kampané nefunguji!
’ ’

= who live in Czech Republic

Location: [?] || Czech Republic * |
Count e - Ad Preview
© i Néktefi lidé to nemaji
O city vyplnéné Skoleni v Brné
Nabizime opravdu
prakticka Skoleni

Age: [7 T - — i [? internetového
g 13 5 65 v g Require exact age match [?] Farkénguv Bk Od

L ) - [2 ) 2 290 Ké.
Jaké zajmy tady jsou? Sender O Al
Co je to #neco? O Men Jindfich Faborsky likes IglooNET.

Pozor na Siroké skupiny - O women ., . - ”
(Facebook marketing) Cileni dle pI'ESI'\YCh
Precise Interests: [* Enter an interest o wve o
- zajmu uzivatelu

Broad Categories: [?] | Activities
Business/Technology Pfidavanim vznika

. sjednoceni mnoZin
Ethnic

Kombinaci vznika priinik
mnoZin!

Events
Family Status
Interests

Mobile <— Odhadované kategorie

Retail /Shopping

PFidavanim vznika

Sports . . ..
sjednoceni mnozin
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Cilime tanousky konkrétni stranky

Choose Your Audience Learn More About Targeting

Location: [?] [S|ovakia * | Audience

2,1 80 people

= who live in Slovakia

Gender: [?] (@) All = who like klub mladych farmaceutov
3 = who are not already connected to
() Men JsmeMarketing

Age: [?] | 13 § -/ Nomax % [ Reguire exact age match [?]

() Women

Precise Interests: [/ |Klub Mladych Farmaceutov |

Lze identifikovat a /

zamerit velmi
konkrétni cilovou
skupinu
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Cilime na téma

Choose Your Audience Learn More About Targeting

Audience
(=) Country

O City 34,640 people

= who live in Czech Republic
= who like #Allergy

Age: [?] | 13 § -/ Nomax § [ ] Require exact age match [?]
Gender: (2] (o) All
(O Men

Precise Interests: [?] |gAllergy * |

/

Téma oznacujeme
“#” - existuje
predpoklad, ze
uzivatele toto téma
zajima
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Cilime na obecnou kategorii

Choose Your Audience Learn More About Targeting

Location: [?] | Czech Republic * | Audience
(*) Country

Q City 173,580 people

= who live in Czech Republic
= who are in the category Cooking

Age: (2] | 13 § -/ Nomax #% [ | Require exact age match [?]
Gender: (2] () All

(O) Men
() Women

Precise Interests: [°

Broad Categories: [~ Activities 1) @cOoking
Business/Technology » | () Dancing

Ethnic * | () DIY/Crafts

Events ¥ | () Event Planning

Family Status

|| Food & Dining

10 0O 0|

Interests

Rychlé a elegantni. Pro mnoho oboru (sport, malé déti, business, programovani) vyborné, pro nékteré je
nepouzitelné.
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Cilime na prunik segmentu

Choose Your Audience Learn More Abou

Location: [?] |[Czech Republic * |

(=) Country

Q City 760 people

s who live in Czech Republic
= who like babicovy dobroty
Age: (7] | 13 § - Nomax 3% [ | Require exact age match [?] = who are in the category Cooking

Audience

Gender: [?] () All
() Men
(_) Women

Precise Interests: [?] | Babicovy Dobroty * |

Broad Categories: [?] = Activities 1 » # Cooking
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Pokrocily tip: VyluCujeme zakazniky z cilové skupiny
(seznam e-mailu zdkaznik()
AUDIENCE Help: Choose Your Audience

Data File Audience Definition

CZ Reminder MF Excluded
| /\ Your audience
EXCLUDE selection is broad.

Choose an existing audience... I . .
v This audience - This requires a

Specific Broad large budget.

Create New Audience

Potential Reach: 4,200,000 people
# | Czech Republic
All Czech Republic Your ad targets people:

= Who are not in the custom audience
Add a country, state/province, city or ZIP CZ Reminder MF
= Who live in Czech Republic
® | 13v |-| Nomax~ = Who are not already connected to

) Marketing Festival
' “ Men | Women

Vhodné pro kampané, které maji za cil oslovit nové zakazniky. V tu chvili je

osloveni téch soucasnych kontraproduktivni. .
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Samostatna prace C. 1

Pro vase podnikani (vami propagovanou znacku,
produkt &i sluzbu) vymyslete a v reklamnim
spravci naleznéte 5 vhodnych cilovych skupin. Do
jedné slozky si ulozte 5 snimkul obrazovky s témito
cilovymi skupinami.

Snazte se identifikovat takové, u kterych
predpokladate, ze se mohou stat vasimi zdkazniky.

23
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3. Pridavame kreativu
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SEO Conference in Poland
searchmarketingday.com

22nd May. SEO

Conference with best
international practice!
Best way to meet your

SearchMarketingay.com  ~C0 guru.

Inzerujte na Facebooku

- Nabizime posledni
ékO'Gﬂl volna mista na odborné

Skoleni PPC reklam na
PPCcek Facebooku. Utery 17.4.
za 2 490 K¢l v Brné. Za 2 490 Kc.

Jindrich Faborsky likes IglooNET.
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KalbaRoku 27.2."13@ Fléda
partyuniversity.cz

-3 Ultimatni univerzitni
§KALB kalba na Flédé. 27.2.
3 2013. Mrkni @
.SBOKU.CZ www.kalbaroku.cz pro

free vstup
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) | Name |Status? | Objective? Results ? Cost?| Ad Reach ? | Freq.? | Clicks ? | Click-Through Rate? | Avg. Price ? | Total Spent ?

— .. Y Clicks to 41 $0.14 $0.10
L] 138595916347920 - Zajem o pfispévek — Reklama & v Website Weberto Cie s Webeto (oot 10,004 5.7 489 0.857% Optimized CPM $5.59

Ad Preview # Edit Targeting # Edit Performance

Potential Audience for this ad: 34,000 le -
Marketing Festival peop m

) N ’ " Who live in Czech Republic
Jsme radi, Ze miZeme pfedstavit nékolik .
Googlert. Jednim z nich je Petra Brodilova, age exactly 20 and older 1,296 Total Actions?

ktera... Who are male

Who like #Web analytics, search engine land, #Pay per click, #Search engine marketing, #Content marketing, | 1,218 Page Photo Views?
#Marketing communications, #AdWords, #Digital marketing, #Web banner, marketing online, kissmetrics,

#Cost per action, seomoz, #Social media optimization, #AdSense, #Inbound marketing, h1cz, marketing, | 41 Website Clicks?
#Search engine optimization, online marketing, prokop software, #Online advertising, #Google Analytics,

#Internetovy marketing or #Socialni marketing | 19 Page Likes?

18 Post Likes?
127 @531 |

See full actions report
View in News Feed (desktop)
View on Right Hand Side
Create a Similar Ad
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Marketing Festival

Jsme radi, Zze mizeme predstavit nékolik Googler(. Jednim z nich je Petra
Brodilova, ktera ma skvély prehled o tom, co je a co neni mozné v Google
Adwords.

Téma PPCcek tedy nebude na Festivalu chybét. Malokdo o ¢eské specialistce
na PPCcka vi, Zze zacinala jako jedna z prvnich dvou Zen najatych do H1.cza
zkusenosti si rozsifila mimo jiné stazi v evropské centrale Google v Dublinu
(JF) http://www.m... See More

il Like B Comment ~» Share 127 Likes 5 Comments 1 Share

40,976 people saw this post @l Boost Post ¥
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Geografickd identitikace s uzivatelem

563993176956763 - Zdjerm o pfisplvek - Reklama

Nahled reklamy # Upravit  Zacileni

Tate reklama cili na 60.800 lidi:
P
Soul::ulo::-k:;:::;:mm ® o kell bydli v: Ceskd republika
- |:‘:°|kly & Al Glonisc o keefi &iji v Olomoue
v prakticky ka2dy ““.Z s o e viky minimaing 17 a stard

H37 Q1i1s @3

Zobrazit na strince - VWivofit podobnou
rekiame

www.facebook.com/PodnikavaH... 12 days ago 000.gl/Ds2H7 Details

aquapall( olomouc

Soutézte s Aquaparkem Olomouc

Je to jednoduché. Stadi si tipnout odpovid na otizku: Jaky podet schodd musi vyjit ndwitbwnlk pfi vystupu na ndstuplét k
tobogdnim v Aquaparky Qlomous?

Kazdy tipujici obardi vatupenku 00 Aguparky 24ama. Jednd 56 0 vatupenky 1+1 vatupenky G0 vrithniho andlu na 180 minut (k jedné
zakoupend dosplié vstupence na 180 min. drubd vstupenka zdarma Platnost do 31.10 2013)

Soutéz s Aquaparkem Olomouc

085 €
and CPM

/ Upravit

073 €

Uspiéinost

Akce «

3.131 Celkem akci?
l 2,557 Zobrazeni fotky na strince’
| 480 Kiiknuti na odkaz’
I 37 Uibé se mi strdnka’

l $7 Dalbi akee”

Zobrazit celow sestavu akci
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191 responses

View al sesporaes Publish analytics

Summary

podet schodl musi vyjit navitbvnik pfi vystupu na ndstupiits k tobogdnim?
67 60 B85 67 60 42 96 67schodd 67 143 80 T8 45 40 anijeden
67 sdadassaS 67 15 66 67 67 155 80 &0 14 45 67 200
85 50 67 50 €5 67 67 26 6 117 75 Domink o n o

67 S0 45 & & 70 0 & &

60 150 67 5 68 10
85

85
W ¥ 10a12 7 B
320 OTschody 66 17 3 67 67 35 55 56 & 0 & 20 67 XN ¥ 25 8 5 4
S0 67 67 B8 & 6 98 7 & W0 1120

Jméno a plmeni

Mandy Fussel  Nikols Kolinkovd  Lada Cépalowd  David Pokorny  Meoslav Tomedek  Michal Kubelka Martin Stefan  Tomdd Merta  Michaols Lantinovd  Radek Zubsl  Petra Pritkovd  Denisa Pospllilovd  Morska Tauferovd  lrena Hold

Martin Bened  Martin Zabdk  viadmir bohwn  Sabina Balatd  Hana Gédociovd  Teraza Kadlecovd  Monika Husitkovd  Saka Bucharovd  Eva Skoliovd  Lukéd U7 Potra Faldikovd  Mario Bandikovd  Michal Otrtel  Zuzzana Spetiovi
Onciej Camirla  J¥i Matulia  Tereza A towh  Lenkas Janikove  Michal Lenks Palichovd  Nads Petrovd  Dominika Herdkovd  MARTINA KRALOVA  Clirad Jarma  Patrik Mrdz  Jan Husidka  Mavek Hisoik  Karoling
Hovadikovd Marek Kysela Tomal Vincowr Katka Mateilkovd Miroslav Vognar  Michal Bezddk  Adéla Habmalovd  Petr Mifinsky  dodaa asdasda  Katefina Kubikové  Daniela Ondndkova Petra Horylovd  Dagmar Vrjjowd  Lucie Otrubovd
Nota Matulova  Nikola Ocbedovd  Lumir Adamec  Marie Belanovd  Stlpdnka Tupd  Aled Vonda  Adriana Mokovd  Michal Skamia  Michaels Raprchovi  Veronika Svobodova  Michaska Basinkovd  Marek Mabmal  Lonka Kutorovd  Ludmila

Tihe  VMasia Nesbiss Vasmalin Vinlliad  Neid Casli | uludd Vel Nacde Pastomcd  Moda Mosdliad  Modia Fanll  §oaie PCadlled  MNesale ) v haia

Fale & abda Tk ©aabmads lans Maddisd W abolan
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4. Marketing objektu na

Facebooku skrz na skrz
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Co se naucime?

1. Chépat hodnotu FB stranky a fanouska

2. ZvysSovat efektivné pocet fanouskud (publikum)

3. Efektivné propagovat posty

Celkové tak vyuzivat dil¢i nastroje Facebooku pro
plnéni strategickych marketingovych cild.




Jindrich Faborsky | Facebook Ads za 5 hodin| 9.12.2013

Jaka je hodnota Facebook stranky?
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Jaka je hodnota Facebook stranky?

You are spending money on Facebook for an opportunity to build an
audience on Facebook for an opportunity to engage them awesomely (by
not pimping yourself constantly!) for an opportunity for this audience to 1.
love you and recommend you to their friends and 2. to remember to buy
your products/services when they might need them.

Avinash Kaushik

http://www.kaushik.net/avinash/facebook-advertising-marketing-best-metrics-roi-business-value/

7 Hodnota fanouska na Facebooku?

Get More Page Likes
Build a bigger audience

©®
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Mluvéi Facebooku:

“We expect organic distribution of an individual page's posts to

gradually decline over time as we continually work to make sure
people have a meaningful experience on the site.”



http://adage.com/article/digital/facebook-admits-organic-reach-brand-posts-dipping/245530/
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Mluvéi Facebooku:

“In other words, the main reason to acquire fans isn't to build a free

distribution channel for content; it's to make future Facebook ads

work better.”



http://adage.com/article/digital/facebook-admits-organic-reach-brand-posts-dipping/245530/

Jindrich Faborsky | Facebook Ads za 5 hodin| 9.12.2013

Mluvéi Facebooku:

“We're getting to a place where because more people are sharing

more things, the best way to get your stuff seen if you're a business is

to pay for it.”



http://adage.com/article/digital/facebook-admits-organic-reach-brand-posts-dipping/245530/
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Je tedy Facebook stranka a jeji
fanousci dobrou investici

Ekonomicka hodnota Facebook stranek klesa. A klesat bude i
nadale

Publikoval: Jindfich Faborsky+ dne 5.1.2014. 5 komentafi.

Tento ¢lanek nechce a také primarné nepromlouvé k expertiim na internetovy marketing,
ale pfedevsim k tém, ktefi investuji penize do firemni Facebook stranky.

\
Ny
-

o N

Pro nase podnikani Update Page Info [ | | « Like
potfebujeme fanousky

947014 likes

Website

Budeme mit no‘dn( fanoudkd, potom a pak bude |, “"’E i_/ 947014 ‘_‘7 947014 ‘_L_/ 947014 6~

nade podnikdni skvétat. S

(= oA

About Photos Likes Likes Likes

Spousta firem utraci za své Facebook stranky a také narist poétu fanouski — ale maloktera
z nich vi proé. Avinash Kaushik, uznivani osobnost v oblasti méfeni efektli internetovych
kampani, vidi smysl investic do budovani aktivni fanouskovské baze v nasledujicich dvou

bodech.

Vice v c¢lanku: http://blog.faborsky.cz/ekonomicka-hodnota-facebook-stranek- klesa -a-
klesat-bude-i-nadale/



http://blog.faborsky.cz/ekonomicka-hodnota-facebook-stranek-klesa-a-klesat-bude-i-nadale/
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Zvysujeme pocet fanousku

Struktura cilovych skupin a méreni CPF
Automaticky cenovy model
Vyuziti sponsored story a porovnani CPF

Fanousky nenakupujeme #justsaying




Jindrich Faborsky | Facebook Ads za 5 hodin| 9.12.2013

A\ A4 y 4

Porovnejte CPF napfic cilovkama

90 $0.54
Page Likes Per Page Like

101 $0.62
Page Likes Per Page Like

101 $0.52
Page Likes Per Page Like

191 $0.50
Page Likes Per Page Like

118 $0.45
Page Likes Per Page Like
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Prakticky tip: Kampané v oblibenych

[§3 Ads Manager Old Reports

Account These reports provide the insights you need to optimize and manage your advertising o
Jindfich Féborsky ~ Reports help you learn much more about who is engaging with your ads.

(] Campaigns & Ads Report Type: = Advertising Performance

3 Pages

7 Reports
Old Reports Filter By: = Campaign ¢

Old Scheduled Repo... | Marketing Festival - Teasing feénika - Shepard SK
0 Settings || Marketing Festival - Teasing fe¢nika - Sullivan Fans
& Billing - Zahraniéni
) ) | Marketing Festival - Teasing fe¢nika - Zdarsa CESKO
& Conversion Tracking (] Marketing Festival - Teasing feénika - Zdarsa
@& Power Editor SLOVENSKO
¥ Marketing Festival - Videgd - Broad promotion marketers
. CZ + SK

& Email Support ¥/ Marketing Festival - VIDEO - Mozconners
&l Learn More ¥ Marketing Festival - VIDEO Foreign Fans
a Help U Marketing Festival - WEB - AU-online marketing

) || Marketing Festival - WEB - AU-PPC
& Help Community (] Marketing Festival - WEB - AU-SEO

PRI PN

Summarize By: = Campaign ¥

Search your ads Time Summary: | Lifetime 1
Format:  Webpage (-html) -
Ll Include Deleted Ads/Campaigns

Generate Report




Jindrich Faborsky | Facebook Ads za 5 hodin| 9.12.2013

Zkusme si format Friend Likes the page...
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Diskuse nad vstupnimi strankami
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Case study: Marketing Festival

08/15/2013 . $1.00 $0.90
10:08pm Ongoing Dady Today

Marketing Festival - New Fans - Poland 08/15?03'3 Slf? 89;?.3

g Z 08/15/2013 $1.00 $0.94
Marketing Festival - New Fans - Slovakia 10:000m Oty Yodey

( Marketing Festival - New Fans - Hungary

Sudget Duration (Prague Time)
$100 7 Agg 15, 2013 10:02pm - Ongoing /'

Pagel . Campagn Aoacn? "mm\'\' Total Spent?

281 14,025 6.5 $55.72

B Page Likes

Marketing Festival - Likes - Sponsored Storles

Sponsored Story Proview 7/ Ear  Targetng

Petra Ketercvd bes Makotrg e oty
Feamal * Wwho Iive n Poland
* 808 exactly 20 anc oo
Marketing Festival * Who lie $Search engine marketing. #Content maruting, SOQRE MarEtng, SPLUDIC retions,
,‘ MMarating. #5008 TECa ODUMIZION. FINDOUNS MEIEtAg. $5erTh eNINe OCLMIZIBON. Oniing
TAKENG IMERELAQOVE (FODEGECE FITermetovd eCaTa FWeOOoVE Inay el IVt ogove
KOMmunace o #PED 23 Miknuti
* WNO e NOt aready CONNACTd 10 Manuming ~estval
o MNenGs Of DO WhD linad the DEe Marketing Festivil Or whose fnencs ire Siready CoOnnectad 10
Marketing Festval

S Uke

View on Right Mand Side - Create a Similyr
Sponsomnd Story
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Kouzlime s propagaci postu

Nepouzivame promoted posts (viz
nasledujici snimek)!

Oslovujeme vlastni fanousky s cilem
konverze ¢i distribuce dulezitého sdéleni

Distribuujeme sdéleni cilové skupiné mimo
fanousky

Platime reklamu cizi Facebook strance

Vice v clanku: http://blog.faborsky.cz/pokroci le-technikv-progagace-prispevku-na-faceb%)ku/



http://blog.faborsky.cz/pokrocile-techniky-propagace-prispevku-na-facebooku/
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s Marketing Festival
AV VA November 22

Marketing Festival 2013
A short video from #mktfest - first day / Prvni zabéry z
#mktfest - den prvni — at Janackovo divadlo.

Toto ne. Proc?

Reach more people by boosting your post
Learn More

Audience (®) People who like your Page and their
friends |7

() People you choose through targeting [ 7]

Maximum

Budget $40
Like - Cor
Est. People 7,200 - 19,000 of 390,000
o J“eklgr: Reached ( : : |

' Your budget and targeting determine
J View how many people your post will reach.

More Options ~
M

‘QQA V By clicking "Boost Post,” | agree to Facebook's Terms and Advertising
Guidelines.

5,018 people saw this post 46
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Cilovka: Pratelé fanousku ?!1

Napr. 1000
Napf. 150 000

Pratelé fanousku

Vase sdéleni bude obecné zajimat jen malou cast
pratel fanouskd. Co s tim? Viz. nasledujici snimek.
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b 4

patné zacileni pratel fanousk

Audience Choose an existing audience... Audience Definition

Create New Audience
Your audience has
) been defined.
# ' Czech Republic I

All Czech Republic Specific Broad

Add a country, state/province, city or ZIP Potential Reach: 320,000 people

' 13 - Nomax~v Your ad targets people:
i “ Men | Women * Who live in Czech Republic
= Whose friends are already connected
to Marketing Festival
Precise Interests @ | Enter an interest...

Broad Categories @ = Android Owners (] All Android devices

Apple iOS Owners [J HTC
[ LG

(] Motorola

Autos / Vehicles

Books
(] Samsung

Business / Finance 4 () Sony
Consumer Electronics [} Huawei Device Owners

Custom Categories (] Other Android devices

Events

Connections & () All

© Only people not connected to Marketing Festival
® Advanced connection targeting
Include people who are connected to ¢
Enter your Page, app, or event names..
Exclude people who are connected to §
Enter your Page, app, or event names..
Include people whose friends are connected to ¢
| Marketing Festival |
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Spravné zacileni pratel fanousku

Location &' ' Gzech Republic

All Czech Republic

Audience Definition

Add a country, state/province, city or ZIP Your audience has
been defined.
Age @ | 43+ - Nomax~ I

- Specific Broad
Gender n Men = Women

Potential Reach: 20,000 people

Precise Interests @ | #Digital marketing » | | #Internetovy marketing » | | #Interetova reklama » |
| #Platba za kliknuti » | | #Search engine optimization x | Your ad targets people:
[#Search engine marketing » | = Who live in Czech Republic
= Who like #Digital marketing,
Broad Categories @ = Android Owners (] All Android devices #Internetovy marketing, #Internetova
) 1 HTC reklama, #Platba za kliknuti, #Search
Apple iOS Owners - engine optimization or #Search engine
. LG marketing
hi
fesios /¥ ekotes ] Motorola Whose friends are already connected

Books » to Marketing Festival
[} Samsung

Business / Finance (] Sony

Consumer Electronics [} Huawei Device Owners

Custom Categories [ Other Android devices

Events

Connections & () All

() Only people not connected to Marketing Festival
® Advanced connection targeting

Include people who are connected to ¢

Enter your Page, app, or event names..

Exclude people who are connected to §

Enter your Page, app, or event names..

Include people whose friends are connected to #

| Marketing Festival » |
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Oslovujeme podporou postu
vlastni tanousky

Znojemka klub 2000 i A Charlie Straight

- Italsky patek ITALO FASHION Charlie Straight . Anybody coming to see us?
DISCOTEQUE & Znojemka klub S kym se uvidime v Kotelné?
2000 se pomalinku pfiblizuje a s http:/ /www.smsticket.cz/Akce/

: _ ;l;ijdete nékdo?
— 456-Charlie-Straight-LITOMYSL.a

&) Like This Page eh246 a9 520

Likes, komentére a sdileni upoutaji pozornost!
V tomto pfipadé doporucujeme vidy néjaké vytvorit.

o Vyhoda kampané je, Ze ziskate dalsi. .
93 znaku Propagace videa

A 4 Upoutd pozornost + se po kliknuti

e s 4 uZivatel na video vétSinou skute¢né podiva.
Vyuziti formatu

Platite tak za klik + shlédnuti videa.

Vyuziti vlastnoti formatu reklamy (vy3si pozornost a
CTR) pro podporu webového obsahu.
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” Charlie Soraighe “ Charlee Straight ’ COharbe Strasght “ Charlie Straight

Tak jsem shylel 2¢ pry nade nova desha dude online u? ritra " o levha € € ha ki e hafessmatie i ok
veler. No mevim, malni na tom nico bude | stay tuned! SYICE L PN AL = et 5.5 howrs remaining. More information here & 20:00 We hope you'll like it

Dnes 20:00 nové album! jeisd 5.5 hodin. Vice informad tady ve 2000

/ Someone With a Slow Meartbeat ~ CHARLIL
1OMOITOw evening. Who knows 7 Stay tened P.4)sA +V sP.+ A STRAIGHT
)

Rumour has it that our new album all be avalable

-4
S L
—r

Unitke  Comment - Share
£ You, Kristyma Slavik

L9 View all 42 comments

Fondioch Faborshy Ohtdd jsem it de kina, ale asi o st
album a rustanu doma ne. Diky

Lke 4

Charlie Straight

SWASH! NEW ALBUM - tonight Charlie Straight
5.5 hours remaining. More

information here at 20:00. Charlie Straight

Dnes 20:00 nové album! We hope you'll like it.

P.+)L+A + V. Jesté 5,5 hodin. Vice ... Someone With a Slow

Heartbeat - CHARLIE
STRAICHT

eh368 D42 540

eh278 LJ11




Jindrich Faborsky | Facebook Ads za 5 hodin| 9.12.2013

iTunes (C2)
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"™ ' lglooNET
Woonet  October 18, 2012 @

PFibéhy? Nostalgie? Férovd manipulace? Sexy marketing? Nepotfebujete miliony, abyste vas lidi milovali. Staci
umeét vypraveét.

Marketingové Skoleni Romana Hfebeckého v Brné jiz ve ¢tvrtek 25.10.: http://www.igloonet.cz/skoleni/skoleni-

content-marketingu

Artup“ mozna dostane diil, ale b
M neprinese

D14 Q2003

Promote 3

Like - Comment - Share

11,883 people saw this post
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" ™ ' lglooNET
Woonet  October 10, 2012

Inzerujete na Facebooku? Nebo o reklamé premyslite? Chystdte vanoéni facebookovou kampan? Naucime vas,
jak zvysit efektivitu reklamy a snizit jeji cenu. Investujte do vzdélani a uSetfte za vydaje do reklamy.

Dal3i Skoleni chystime uz v pondéli v Brné: http://www.igloonet.cz/skoleni/4-hodiny-facebook-reklam-

prakticky-5

Unlike - Comment - Share

11,533 people saw this post
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Platime propagaci cizi Facebook

strance. Coze?
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Marketing Journal

Rozhovor s jednim z nejuznavanéjsich online marketér( svéta se nedéla kazdy
den. Nyni si ho mlzete pfecist na Marketing Journalu.

==

-

3

. !'

:

2502000

»

-

.

o FIL

R

Rozhovor s Neilem Patelem: Content marketing bude nové
SEO

Rozhovor s jednim z nejuznavanéjSich online marketérii Svéta se nedéld kazdy den. Nyni si ho
miiZete pfedist na Marketing Journalu.

iy Like W Comment # Share 49 Likes 1 Comment 11 Shares
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Samostatna prace C. 2

Pripravte/nakreslete si na papir strukturu kampani
pro zvyseni poctu fanouskl vasi Facebook stranky.

Vyuzijte znalosti a myslenky jmenované ve skoleni.
Po vytvoreni budete prezentovat svou strukturu
ostatnim.
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Samostatna prace C. 3

Vymyslete, jak muzete vyuzit znalosti pokrocilé
propagace prispévku ve vas prospéch.

Népady si napiste na papir a prezentujte je poté
ostatnim.
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5. Délame poradek v

cenovych modelech
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BIDDING AND PRICING

LN Bid for Page post engagement ¥

v/ Bid for Page post engagement

Pricing & 1 Bid for clicks 3';%‘:9:(;“9

Bid for impressions
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Samostatna prace C. 4

Odpovézte: Jaky cenovy model vyuzijete pro:

Zvyseni poctu fanousku
Zvyseni poctu interakci prispévku
Pocet navstév na webu

Pocet konverzi na webu
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6. Propagujeme webové

objekty
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Co se naucime?

1. Co je OG:Image? K ¢emu je Facebook debugger?
2. Jak spravné vyuzit Google URL Builder?

3. Vytvofit spravnou strukturu cileni.

4. Rozumnét smyslu konverzniho pixelu.

5. Mérit last-click konverze, rozumét méreni konverzi v
Google Analytics a pokrocilym atribucim.

Celkové tak vyuzivat dil¢i nastroje Facebooku pro
plnéni strategickych marketingovych cila.
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Jindrich Faborsky shared a link.
ZU1OD ' . , )
JsemFit.cz - zdravy Zivotni styl, vyrobky
pro Vase zdravi, magazin o zdravi

JsemFit.cz - eshop a magazin pro Vase zdravi, osobni odbér v Brné
a ve Zliné. Poradny zdravého Zivotniho stylu, hubnuti.

ifs Like B Comment = Share

,';V )
be> O Write a comment...
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Jindrich Faborsky
http://www.jsemfit.cz/produkt/255-47021-bio-bachovky--netykavka-
Zlaznataimpatiens-10-ml.aspx

ZU1D
BIO BACHOVKY - Netykavka

zlaznata/Impatiens, 10 ml

Netykavka Zlaznata (Impatiens) - Bachovy kvétové bio esence
piisobi pfi podraZdéni, nervozité, napéti, netrpélivosti. Pomaha
navratit shovivavost a vlidnost.

ifs Like W Comment ~ Share

."‘
et p Write a comment...
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Jindrich Faborsky
www.klubznalcukavy.cz

http / /www .klubznalcukavy.cz/

KaZdy mésic vam pfipravime baliéek sloZeny z riiznych kav od riiznych praZiren. Typ bali¢ku
zvolite podle pfiprav, které obvykle pouZivite. Pak uZ jen ¢ekéte na svou pravidelnou davku
Cerstvé kavy. Velkou vyhodou je, Ze kdvu nedrZime skladem. Nechdvdme ji praZit jednou za mésic
a ihned expedujeme pfim...

~

ifs Like B Comment = Share

LA
Write a comment...
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Jindrich Faborsky
http://www.klubznalcukavy.czzhomepage/registration/

http://www.klubznalcukavy.cz/homepage/
registration/

Bali¢ek obsahuje tfi kdvy ze tii praZiren vjejich origindlnim baleni.
Je vhodny pro viechny, ktefi davaji pfednost alternativnim
metodam pfipravy kdvy. Jedna z kdv je vidy vhodna jak na

alternativni metody, tak i na espresso. Pfipravite z néj pfibliZné...

BY AREALSYSTEMS S.R.O., HTTP/WWW.AREALSYSTEMS.CZ |
N

2seconds ago &

ifs Like W Comment ~» Share

A
Write a comment...
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= C' [} view-source:www.klubznalcukavy.cz/homepage/registration/

Aplikace U} An Artist Counted [ Y Mily Jezisku... l’j_] The best short mov @ Valasské muzeum v a

<head>

<meta
<meta
<meta
<meta
<meta
<meta
<meta
<link
<link
<link
<link

<link
<link
<link
<link

<title></title>

<html xmlns="http://www.w3.0rg/1999/xhtml">

http-equiv="content-type" content="text/html; charset=UTF-8" />
http-equiv="imagetoolbar"” content="no" />

name="description” content="" />

name="keywords" content="" />

name="author" content="ArealSystems s.r.o., http://www.arealsystems.c:

name="generator"”

content="aCMS - AREAL SYSTEMS s.r.o., http://arealsys:

http-equiv="content-language"” content="cs" />

rel="gtylesheet”
rel="stylesheet”
rel="gtylesheet”
rel="stylesheet”

<l--[if 1t IE 8]><link

rel="stylesheet”
rel="gtylesheet”
rel="stylesheet”
rel="gtylesheet”

href="/css/grido.css" type="text/css" media="screen,

href="/css/front/blueprint/screen.css" type="text/cs:s
href="/css/front/nivo-slider.css?param=1" type="text,

href="/css/front/blueprint/print.css" type="text/css'
rel="stylesheet" href="/css/front/blueprint/ie.css" t
href="/css/front/colorbox.css" type="text/css" media*

href="/core/ui/css/cupertino/jguery-ui-1.8.9.custom.c
href="/css/front/style.css?param=16" type="text/css"”

href="/css/front/jguery-ui-custom.css?param=1" type='

<link href="http://fonts.googleapis.com/css?family=Open+Sans:400,700&sut

<link rel='bookmark' EiEde='' href='"' />

<link rel="shortcut icon" href="/favicon.ico" type="image/x-icon" />

<script type="text/javascript" src="/core/jguery-1.6.2.min.js"></script>
<script type="text/javascript"” src="/js/netteForms.is"></script>

<script type="text/javascript"” src="/js/jguery.nette.js"></script>
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> C ‘D view-source:www.snowboard-zezula.cz/horsefeathers-scraper-lite-black/pn-47295

Aplikace [P An Artist Counted £ || Mily Jezisku... |[%] The best short movi | Valadské muzeum v @ MacBook Air 11 (20 [[]
navigator.appName == "Microsoit Internet Explorer” && (function (1, d, s, L) {
i.src = "favicon.ico";
s = d.getElementsByTagName( “"script”)[0];
1l = s.parentNode.insertBefore(d.createElement("1link"), s);
l.rel = "shortcut icon";
l.href = i.src;
}) (new Image, document);
</script>

<!-- Everybody else -->
<link rel="icon" href="/favicon.png" />

<link rel="apple-touch-icon" href="/images/touch-icon-iphone.png" />
<link rel="apple-touch-icon" sizes="72x72" href="/images/touch-icon-ipad.png" />
<link rel="apple-touch-icon" sizes="114x114" href="/images/touch-icon-iphone-retina.png" />

<meta name="google-site-verification" content="DJdMnve92nezzAK69Tc5QfwLKRUlYsxAAJZ8znzsjy8"
<meta name="google-site-verification” content="6VbLIrAs4KKCSTWsUKs_alb2KPaAXXm-rcEYRGhXLOg"

<meta property="og:type"” content="product"” />

<meta property="og:title" content="Horsefeathers Scraper Lite" />

<meta property="og:url"” content="http://www.snowboard-zezula.cz/horsefeathers-scrap

<meta property= "_" content="http://prodimg.snbz.cz/shopl/100x100/horsefeathe

<meta property="og:description” content="Horsefeathers Scraper Lite je odlehcéend ve
% zbozi skladem!" />

<meta property="og:site_name"” content="Snowboard Zezula" />

<meta property="fb:app id" content="182152771817990" />
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Jindrich Faborsky
WWw.someone.cz

SOMEONE, s.r.o. - pomahame ﬁrmam v jejich PROPAGACI
NA SOCIALN{CH STTICH

SOMEONE, s.r.o. - Social media online. Specialista na socidlni média.

BY SOMEONE, S.R.O. SOMEONE.CZ

~

2seconds ago &

il Like B Comment . Share

A
Write a comment...
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Jindrich Faborsky
www.super-kecky.cz

SUPER-KECKY - Obchod se znackovymi teniskami

BURNETIE, CONVERSE, SHG FOOTWEAR, SHULONG SHOES atd. Internetovy i kamenny
obchod a prezentace lifestylovych tenisek doplnénych o mikiny, trika, tasky a trekové brusle atd.

BY SHOPIST.CZ | SUPER-KECKY.CZ
2 seconds ago @

ifs Like B8 Comment = Share

A
Write a comment...




Jindrich Faborsky | Facebook Ads za 5 hodin| 9.12.2013

Jindrich Faborsky
http://www.super-kecky.cz/burnetie-hi-top-deep-forest.htm

Burnetie Hi Top Deep Forest - SUPER-KECKY

Burnetie Hi je zdkladnim modelem kotnikovych tenisek Burnetie. V¥bér je z pestré nabidky
barev, ktera se neustéle rozriistd a dopliiuje

BY SHOPIST.CZ | SUPER-KECKY.CZ

-

2seconds ago &

ifs Like W Comment ~» Share

A
Write a comment...
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Vyzkousejte, muze vam pomoci

https://developers.facebook.com/tools/debug/



https://developers.facebook.com/tools/debug/
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Umite spravnée pouzivat URL Tracking?

https://support.google.com/analytics/answer/1033867?
hl=en



https://support.google.com/analytics/answer/1033867?hl=en
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Samostatna prace C. 6

Oznacte spravné URL vaseho podnikani pro
potreby fiktivni kampané na Facebooku a toto
URL zaslete na kontrolu na faborsky@gmail.com

Pokud je pro véas tento Ukol naprosto trivialni,
nemusite jej délat.



mailto:faborsky@gmail.com
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Tvorime (opakujeme) strukturu cileni

ﬁ Analytics » Remarketing

Tl N

Ciio | e IS0 el so J v [ o | e
ot | oo JSOGRNRSN socist J seovics | socin | s

http://blog.faborsky.cz/navrhujeme-strukturu-cileni-ppc-kampane-na-facebooku-konkretni-
priklad/



http://blog.faborsky.cz/navrhujeme-strukturu-cileni-ppc-kampane-na-facebooku-konkretni-priklad/
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Struktura kampani Klasika pod hvézdami

BANO - LA TRAVIATA 244 201} 1008

CESKE BUDEJOVICE - LA TRAVIATA 244 201‘1 0008

UBEREC - LA TRAVIATA 2442013 30008

2642013 30008

MLADA BOLESLAY « LA TRAVIATA

CLOMOUC - LA TRAVIATA 2442013 )o,go H

OSTRAVA - LA TRAVIATA :Auox‘x 0008

PRAMHA - LA TRAVIATA 244 2?1‘1 30.9.0 s

PRIBRAM - LA TRAVIATA 2442013 Loos

USTI NAD LABEM - LA TRAVIATA 2642013 30008

ZUN « LA TRAVIATA 24482010 3000 %

Nazev Mira prodiike (CTR) © Maximaini nabides

Obwdzek | : 0.028% 03

Nihled reklamy Zacileni

Tato reklama cili ma 16,800 liat
Dvorsky na zdmku Lednice
arttriton.cx ktefi byd v Ceskd republica
N 16 ki)
Kiasika pod hvézdami A ity o S
3 SAnEE Eadse we viku minimding 19 a stard
2 La Teaviata s kterym se bl nedo kreli maji rdd: #Leod Jandlek, 2Ol mut, SOMIt Shostakovich, SCuitay Makier, #Ludwig van Beethoven, SMaunce Ravel, #7rédéric
Mrostavem Dvorskym Cropin, #Joseph Haydn, PRIchard Wagmer, FWoIfgang Amadeus Mozart, SAntonin Dvoldk, #Ceorge Fridenc Mandel, #)ohann Sebastan Bach, #Vincenso Belin
#Ciuseppe Verdi, #Aano Sonata No. 23 (Beethoven), #Claude Dedussy. #Franz Schubert, #5erge Rachmanino®, igor stravinsiy, 2Amono Vivald, #Leod Jandlek
Arport Ostrave, #Luigl Orerubini, #O0pera nebo MPyotr lych Tohahowsky
Navrhowand nabidka 0,18 % - 055 USO
Zobrazit na strince - VWyivohit podobnou
reRamy

Obrdzek | - Text 2

Obwdzek 2

Nihled reklamy / Uprvin Zacilensi

Tato reklama cili ma 16,800 ligt
Ovorsky ma zdmhu Lednvice
arttriton.cz ktefi bydh v Ceskd repubiica
Meli 21ji do 16 kilometry od rno
Kasik n v
e e @ vy minimding 19  stark
Opera La Traviata § Rterym se Wbl nebo ktell majl radi SLeot Janblok, SO mubc, SOMILN Shoutakovich, SCuitay Matier, SLudwig van Becthoven, #Maurice Ravel, #7rédéric
Miroslaver Dverskom Chopin, #joseph Maydn, #Richard Wagrer, #Wolfgang Amadeus Mozart, #Antonin Dvoldk, #George Friderc Mandel, #)ohann Sebastian Bach, #Vincenzo Belin
it antved #CIuseppe Verdi, #Rano Sonata No. 23 (Beethover), #Claude Dedussy. #1ranz Schubert, #5erges Rachmaninoll, igor stravinsiy, SAMOn0 Vivaloh, #lLeod Jandlek
Mirosav Dvorsky Alrport Ostrave, #Luigl Charubini, #Opera nebo #Pyotr tyich Tchakovsky

Navrhowand nabidka 0,17 § - 0.50 50

Zobvazit na strdnce - Wivelt podebnoy
rekiamy
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Struktura kampani Klasika pod hvézdami

Celkovy nskup vstupenek
Skupna metrik

Vists + V8. Select a metrc

Goal Conversion Rate
15.26%
Avg 28N (20 TN

Q aownced [l @ £ T IM

Goal Complations
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Samostatna prace C. 6

Na papir vytvorte strukturu reklamni kampané
(Uctu) pro fiktivni kampan:

Turné Palo Habery a skupiny Team. Koncert v
Trutnové, Brné a Ostravé. Kazdy koncert je umistén
na samostatné strance na doméné Ticketportal.cz,
kde probiha prodej vstupenek. Vsechny jsou v
podobném terminu (od 12.12. do 18.12.).
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Jak je to s konverznim pixelem?

'3 Ads Manager Conversion Tracking

Account Keep track of important actions people take on your website after they click or view on you

igloonet »

Conversion Pixels Category

3 Ccampaigns & Ads Prihlaika-VUT Registrations
21 Pages

|~ Reports Prihlaska-LDF Registrations

[ setings Skoleni-konverze Checkouts

(&) Billing
X Conversion Tracking
@) Power Editor

Campaign, Pricing and Schedule Learn More About Pricing
Campaign and Budget New Campagn - Use Existing Campasgn
New Campaign Name: New Campagn
Campaign Budget: 10.00 USD  Per day

Campaign Schedule: W Run my ampagn (0MTauously STaTAg todly

Conversion Tracking: ™ Track conversions on my website for this ad

Tracking Pixet | Prstea-LOF (egistrations) ¢ |

(8) Your bid will De OOt 2¢C 10 GEt (OMVETLONS OF YO’ website
Optimize for Cicha
Optimize for mpressons

You will be charged every time someone sees your ad

or sponsored story (ICPM)

You can increase your Campagn Budget to acheve more delivery
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Mérime konverze v Google Analytics

(direct) / (none) , CZK134,425.00 CZK4,200.78
google / cpc CZK57,585.00 CZK5,235.00
google / organic CZK40,360.00 CZK2,882.86
facebook.com / referral CZK39,780.00 CZK4,420.00
google-pl / cpc CZKO0.00 CZK0.00
t.co / referral CZK3,590.00 CZK3,590.00

seolinhart / email CZK14,360.00 CZK3,590.00

facebook / cpc CZK0.00 CZKO0.00

m-journal.cz / referral CZK7,180.00 CZK3,590.00

facebook.com / cpc CZK435.00 CZK435.00
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Jak vlastné funguje méreni konverzi v GA?
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Google
Adwords

Konverze v analytics: Adwords
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Google
Adwords

Konverze v analytics: ?
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Google

. Zbozi.cz

Konverze v analytics: Zbozi.cz
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Google
Adwords

Konverze v analytics: ?
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0:25

Intemet Marketing 2013: Jan Tichy - O Google Analytics

VTPUP - 42 videos

[
el PO 20

http://www.youtube.com/watch?v=sH8FEsGY4mg



http://www.youtube.com/watch?v=sH8FEsGY4mg
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Prectéete si dalsi mé tipy ke studiu webové analytiky

http://blog.faborsky.cz/marketeri-a-podnikatele-
nepodcenujte-znalost-webove-analytiky/



http://blog.faborsky.cz/marketeri-a-podnikatele-nepodcenujte-znalost-webove-analytiky/
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6. Pouzivame Facebook

Power Editor
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https://www.facebook.com/ads/manage/powereditor/



https://www.facebook.com/ads/manage/powereditor/
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Urcujeme umisténi reklamy

Umisténi: (@) Cely Facebook (zahrnuje i vybrané pFispévky)
|: Stolni poditade (sloupec vpravo a vybrané prispévky pouze ve stolnich pocitacich)
() Vybrané pFispévky (stolni pocitafe a mobilni zaFizeni)
() Vybrané pfispévky (pouze stolni poéitace)

() Vybrané pFispévky (pouze mobilni zaFizeni)

Mobilni zafizeni: (@) viechna mobilni zafizeni
() Pouze béiné telefony
() Pouze zafizeni Android
() Pouze zaFizeni iOS

__| P¥i pFipojeni pomoci wi-fi zobrazovat pouze na mobilnich zafizenich
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Hromadné operace s reklamou
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Vyuzivame e-maily pro cileni FB Ads

DIY/Crafts $0.10-%$0.24 <o

Event Planning

Ethnic

Events
Family Status Food & Dining
Interests

Mobile Users (All)
Mobile Users (Android)

Mobile Users (i0S)

Caming (Console)

Gardening

\
\
\
\
[} Gaming (Social/Online)
\
|

| Literature/Readina

Custom Audiences: [?] [ )Zdkaznici [ |FB Group - Hodinky a Doplfiky
[ )FB Group ~ Swarowski Element Sp... | [ |FB Group - Michell Sperky
[ |FB Group - Sperky-Usa.cz [ |FB Group - Sperky
[ )FB Group - BiZuterie-Sperky

1. Rozmyslete si strategii (Jaké uzivatele chcete oslovit a s ¢im?)
2. Pripravte data do .xls, .csv nebo .txt
3. Vytvorte segment a importujte data ve Facebook Power Editoru

4. VyuZivejte pro cileni skrze Custom audience
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Jak to také muze vypadat?

Znate Radima Hasalika?
parminut.cz

rastany>  Psali jsme si. Pridejte

—_ se k odbéru moji nové
eKnihy o internetovém
marketingu. Zdarma!
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Prectéte si muj navod.

Jak jednoduse cilit Facebook reklamy na emaily zakaznika?

Publikoval: Jindfich Faborsky dne 24.3.2013. Pfidejte komentaf.

Neni se ¢emu divit, Ze Facebook neustale pracuje na zlepSeni svého reklamniho systému
(Facebook Ads). Drtiva vétSina pfijmi spoleénosti totiZ plyne pravé z tohoto kanalu.
Jednou z nedavnych novinek je cileni placené reklamy na zakladé emailovych adres.
Podivejme se, jak tuto reklamu velmi jednoduse nastavit a na zavér popisi nékolik
realnych pfikladii vyuziti.

1. Pfiprava dat — emailovych adres

Uplné na zadatek potfebujete nashroméazdit emailové adresy vaSich zakaznik{. Facebook si
poradi s .xls, .txt i .csv, pfi¢emzZ v souboru mohou byt riizna dalsi data. Facebook si vezme
jenom ony emailové adresy.

http://blog.faborsky.cz/jak-jednoduse-cilit-facebook-reklamy-na-emaily-zakazniku/



http://blog.faborsky.cz/jak-jednoduse-cilit-facebook-reklamy-na-emaily-zakazniku/
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A jdeme jesté dal: Similar audiences

MozCon Attendees_Lookalike_US_Sir Custom Audience 246500
MozCon Attendees Custom Audience 500
Zahraniéni marketingové tituly Custom Audience =20
Organizdtofi letnich festivald Custom Audience =20

Name: MozCon Attendees
Description:

SubType: Regular

Add Users l Remove Users I Create Similar Audience
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Vice know-how hledejte na MarketingFestival.cz

ANETOVEHD MARKETINGU
mﬁaﬂnmm FESTIVALY

AA
AV VA
MARKETING

FESTIVAL

T e P R i W e e i 2} N PSR

VIDEO

21 festivalovych prednasek Festivalovy e-book
Spickoveé rozliseni, dokonaly zvuk 25 unikatnich kapitol
Témér 10 hodin zaznamu Tuzeméti i zahraniéni autofi

V¢etné nahledu prezentaci Glosy, rozhovory, pfipadové studie

Zaznam 20 prednasek za 1 000 K¢ + DPH.
http://www.marketingfestival.cz/



http://www.marketingfestival.cz/
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Dékuji za pozornost

. Kontaktujte mne na faborsky@gmail.com

. Ctéte m{j blog http://blog.faborsky.cz

. Pro skute¢né svétové know-how sledujte
www.marketingfestival.cz a pofridte si zaznamy

. Dejte védét, pokud budete potrebvat pomoci.

Hezky den preje Jindra Faborsky.



http://blog.faborsky.cz
http://www.marketingfestival.cz

